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International B2B
media for
professionals
and experts in
nutritional and

health ingredients
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"ver® ACTIF'S MAG,

20 YEARS OF B2B
EXPERTISE.

In 2026, Actif’s Mag will
celebrate 20 years of
commitment to professionals.
For two decades, the
magazine has been
supporting B2B players by
providing them with reliable
information, relevant
analysis and highlighting key
trends in their market.
Actif’s Mag confirms its
position as an essential
media partner, focused

on innovation and the
opportunities of tomorrow.

ully bilingual (French-English),
Actif’'s Mag decodes every
three months, the relevance

of the market, the headlights
applications of the nutraceutical area

in full growth. It also analyzes the
particularly consistent regulations of these
recent years to help market players build
their development strategies: dietary
supplements & dietetic products brands,
functional food companies, ingredients
suppliers, CDMO...

In each issue, find the lastest news about:

—— New health ingredients
— Market trends

— Business & marketing
— Science

— Regulatory affairs

— Industrial partners

— Events

— A 360°look at the industry

Actif’s Mag is the reference magazine

for the Nutra area in Europe.
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print editions
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(print and digital versions)

Every 3 months

circulation
rate

A DIGITAL

WEBSITE

OFFERING HIGH
QUALIFIED CONTENTS
AND A LARGE OFFER
OF DIGITAL TOOLS:

CONNECT




Actif’s Mag
readers key data

As an official content provider for
many nutraceutical events, Actif’s

Mag connects ingredients players with
the health and nutrition marketplace.
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SOCIAL MEDIA

6500 +20%

followers annual growth
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aCtIfs The new digital plat-

SONINISEF form which inform
you day-to-day about
nutraceutical news

MAGAZINE

4000 hard copies
distributed & 15 000
readers for each issue

USTOMISED
EDITION

A fully customised
magazine,

designed to reflect your
company’s identity and values.

B | PRINT + DIGITAL |

Actif’s is
a powerful
multi-media
ecosystem

Latest news

about market segments
and innovative

product launches
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WEBINARS

A key digital solution
for generating
new leads

SPONSORISED
VIDEOS

Promote your solutions
during a trade show

EVENT

The unique

international

nutraceutical event

in the French Riviera :

“Nutriform’ utriform’
usiness

Business Days”

days



EDITORIAL CALENDAR

ACTIF’S MAG
ACTIF’'S CONNECT
JANUARY - MARCH

ACTIF’S MAG
ACTIF’S CONNECT

ACTIF’S MAG ACTIF’S MAG
ACTIF’S CONNECT

APRIL - JUNE

ACTIF’S MAG
ACTIF’'S CONNECT
JULY - SEPTEMBER

ACTIF’S MAG

ACTIF’S MAG
ACTIF’'S CONNECT

A wide
editorial
coverage

ACTIF’S MAG
ACTIF’'S CONNECT
[ OCTOBER - DECEMBER ]

WINTER ISSUE SPRING ISSUE SUMMER ISSUE AUTUMNISSUE

ARTWORK DEADLINE FOR ADS:
JANUARY 26", 2026

FOCUS
—— Eye health & digital detox
—— Femtech & hormonal health

CONSUMERS/MARKETS

—— Metabolic health / blood sugar
management

—— Healthy ageing / longevity (case study)

INGREDIENTS

—— Pre-pro & post biotics next gen
—— Upcycled ingredients & circular
economy

PARTNERS
—— CDMOs / galenics

EVENTS
Vitafoods India — Mumbai,
11-13 February 2026

ARTWORK DEADLINE FOR ADS:
MARCH 30", 2026

FOCUS
—— Bone health & articulations (case study)
—— Allergies & intolerance

CONSUMERS/MARKETS

—— Dietary supplements markets
(France, EU, Global)

—— Pet health/care

INGREDIENTS
—— Adaptogens / plant extracts
—— Focus Vitafoods expert paths

PARTNERS
—— R&D/Regulatory monitoring tools

EVENTS

Vitafoods Europe — Barcelona, 05-07 May 2026
Nutriform’ Business Days th

— Mandelieu-La Napoule, 104- ‘0"!
16-18 June 2026 AMNIVERSWVW‘"D”

SPECIAL

ARTWORK DEADLINE FOR ADS:

JULY 08", 2026 oPEC!4,

FOCUS

—— Neuro-nutrition &
emotional health (case study)
— Cardiovascular health

CONSUMERS/MARKETS
—— Skin health - Beauty from within
—— Infant & teenagers nutrition

INGREDIENTS
—— Vitamins & Minerals
—— Functional peptides (collagen,...)

PARTNERS
—— Innovation financing

EVENTS

Vitafoods Asia — Bangkok,
September 2026

SupplySide Global — Las Vegas,
October 2026

ARTWORK DEADLINE FOR ADS:
OCTOBER 13", 2026

FOCUS
—— Weight management
—— Food-tech & nutra convergence

CONSUMERS/MARKETS
—— Sport, energy & performance
—— Digestive health (case study)

INGREDIENTS

—— Cell-tech ingredients
—— Fatty acids (Omegas)
PARTNERS

—— Packaging

EVENTS

Natexpo — Lyon,

28-29 September 2026

FIE,
December 2026

WHAT IT

CUSTOMISED
EDITIONS

A PERSONALISED MAGAZINE
THAT TELLS YOUR STORY.

We create unique editorial content tailored to
your objectives, in order to strengthen your
brand image, inspire your employees and build
loyalty among your partners.

ACTIF’S AZ Guide
is a must-have tool
for all nutraceutical
market players

AZ ANNUAL GUIDE
SEPTEMBER 2026

EDITORIAL DEADLINE:
JULY 15™, 2026

ARTWORK DEADLINE
FOR ADS: SEPTEMBER 01™, 2026

Published once a year, the

Actif’'s AZ Health Ingredients is a true
working tool for all nutraceuticals
key players. Ingredients &
companies directories available

on www.actifs-connect.com

WHAT'S IN IT?

Overview of all current

health & nutritional ingredients
Science in ingredients

Key market players index

New digital ingredients &
market players index

WHO IS IT FOR?

Nearly 500 ingredients producers

& distributors, CMOs, food supple-
ments manufacturers showcase their
activities in a classified directory
including activities areas, ingredients
classes & contact informations.

LOOKS LIKE?

—— A Print version
published in September
2026

—— A new digital tool:
a 100% nutra-connected
database that allows to
identify

the raw materials you need
to start your development
process, as well as a
directory of nutra players
(suppliers, distributors,
CMQOs, etc.) for qualified
and rapid contact.




‘nutriform
USINESS
days fg

EVENT

10™ INTERNATIONAL
NUTRACEUTICAL CONGRESS:
FOOD SUPPLEMENTS

& INNOVATION

Nutriform’ Business Days, 3 days of
sharing and discussions, inspiring
conferences and round tables dedicated

RV EDITION

SPECIALANNIVERSA

to international news on the dietary
supplements market, scientific and
marketing solutions to develop your
business.

— Network with more than 550
international industry key players
— Catch nutraceutical market
opportunities & challenges in 3 days
on the French Riviera

— Revealing innovation & future trends

June 16th, 17th & 18th 2026
Mandelieu-La Napoule

Centre Expo Congres, Cote d’Azur (06)
France

Mandelieu-La Napoule Centre Expo Congres
‘Azur (06) - France

2025 DATA

2550

attendees

6 40

internationals speakers

15 countries
attending

France, Belgium, Italy, Spain, Germany,
Canada, Netherlands, UK, Portugal,
USA, Poland, Slovenia, Switzerland,
Norway, Ireland

NEWS ON

NUTRACEUTICALS

Actif’s Connect

The new digital platform Actif’s Connect
provides a 360 degrees view of the

nutraceutical and functional food markets,

spanning everything from innovation to

ingredients, product formulation, labelling,

regulation, consumer trends, new
products and new technologies.

— Your new go-to source to stay
tune with the pulse of the nutraceutical
industry with engaging content and
relevant topics.

— A100% nutra-connected database

that allows to identify the raw materials
you need to start your development
process, as well as a directory of nutra
players (suppliers, distributors, CDMO,
etc.) for qualified and rapid contact.

— Stay tuned with a powerful and
affinity-based audience thanks to our
digital solutions: website + newsletters.

www.actifs-connect.com

DAILY

YOUR DAILY
DIGITAL TOOL

NOTORIETY EXPOSURE

Cross media: Full page ad
print + digital Digital banners

Advertisein
Actif’s Connect
and touch
the nutra
community at
any time

TARGETING LEAD GEN

Newsletters Content upload
Digital banners (white papers,
videos,...)




DIGITAL Combine
OFFERS Actif’s Mag +

Actif’s Connect
. | for a powerful
Actif’s Connect provides news and Commllllicaﬁon

in-depth analysis about the latest
nutraceutical innovations, R&D break-
throughs, scientific research, regula-
tory developments and sustainable
sourcing strategies, ensuring food
supplement and nutrition professionals
are one step ahead.

SUSCRIBETO
ACTIF'S MAG
+ CONNECT

By subscribing to Actif’s Mag +
Actif’s Connect, access to the
nutraceutical industry news and get:
—— the latest market news

— the scientific advances

—— the products/ingredients launches

—— the regulatory issues

and much more...

A real market intelligence tool that

[ ] .
. will become a real must-have.
#Sponsored videos Cm.nmul.ll’cate #Customised edition
Take advantage of video 1m Acuf S A fully customized magazine ;
sponsorship to promote ; A & e % - appli _
P ut P pd tend Connect or ainsertin a issue of SUBSCRIPTION RATES (prices in € excl. VAT 20% - applicable in France)
your solutions and exten o the year to reflect your
your presence beyond WIth powerful company’s identity ACTIF’'S MAG + CONNECT
the event.
tools and values. 514 € HT /617 € TTC
617 € TTC
92583 €EHT/MMETTC
#Sponsorised MeTTC
Webinar
Boost your visibility with #Ad banners PRINT MAGAZINE UNIT PRICE: 155 € a:g:CR'PTIONS
our sponsored webinar offer: #Sponsorised An effective advertising AZ HEALTH INGREDIENTS UNIT PRICE: 210 €
a turnkey format to promote articles format to capture

your solutions, generate leads
and benefit from targeted
distribution to our qualified
audience base.

attention and generate

Associate your brand traffic to your offers.

with exclusive editorial
content and gain
visibility among your
target audience.




- Print
~ editions

ADVERTISING
PRICE LIST

(prices in € excl. VAT) RATE PER UNIT 2ADS 3 ADS 4 ADS

Front cover (flap) 6170 € 5970 € 5700 €

Inside front cover 4750 € 4600 € 4400 €

Inside back cover 4560 € 5420 € 4225 €

Outside back cover 5320€ 5150 € 4930 €

Double-page spread

Full page

1/2 page 2780 €

1/3 page 2000 €

1/4 page 1580 €

Editorial advertorial (publi-reportage) 1 page 4600 €

Editorial advertorial (publi-reportage) 2 pages 7800 €
Bound / blow-in insert or bookmark 5400 €

Logo AZ Guide (print+digital)

500 € |
AD FORMATS PRINT VERSION

20 mm space

Front
cover

(flap)

LEFT RIGHT 1/2 o
PAGE: PAGE:

180x285 mm 180x285 mm full page page age

+5 mm bleed +5 mm bleed 210 x 285 mm 105 x 285 p g

on 4 sides on 4 sides (5 mm bleed) mm 210 x142,5 mm

double

1/4

galg:ad page
42lgx 285 mm 1/3 page 105 x142,5

210 x 95 mm mm

(5 mm bleed)

TECHNICAL REQUIREMENTS: high resolution PDF file (min. 300 DPI). For all formats, please apply the 5 mm bleed on all 4 sides.

Digi.tal

editions YOUR AD HERE'!

“TOAITE L'ACTY NUTRACEUTIZUE ENUN CLIC |

e G s G

DIGITAL - ACTIFS-CONNECT.COM
1MONTH | 3MONTHS | 6 MONTHS | 1YEAR
Banner or rectangle on the website ‘ 1750 € ‘ 4730€ ‘ 8400 € ‘ 14 650 €

Sponsorised article on the website 2210 € 5920€ 10370 € 18490 €

E-NEWSLETTERS
| 1E-NEWS | 2 E-NEWS | 6 E-NEWS | 12 E-NEWS |

Banner or rectangle
in the E-newsletter

1520 € 2730€ 7280 € 12470 €

*sponsorised webinar : content + organisation
by the company / promotion + animation by
Actif’s team

WEBINARS

Sponsorised webinar* ‘ 6 000 € ‘ 10940 € ‘ 16470 € ‘ 22000 €

CUSTOMISED EDITIONS

SPONSORISED VIDEOS
a2 3 4

4500 € 8000 €

BANNER FORMATS DIGITAL VERSION

Leaderboard: Medium rectangle:
ON DESKTOP: ON MOBILE:
728 X 90 px 300 X 250 px 300 X 250 px
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event

50 voie Aurélienne
83700 SAINT-RAPHAEL - France

Cvxmw.actifs-connect.com)

graphic design : Anne Treutenaere / photos : Adobe Stock, Istock, CSM event



